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Boost Your Content Game: Leading Trends of 2024

Hello <<First Name=>>,

Can you believe it? We're almost halfway through the year! As the months have zoomed
by, we've seen some fabulous trends in content writing and marketing.

Here's a sneak peek at the most popular content tactics that have gained immense
traction.

Content Trends That Pack a Punch

Short-form videos reign supreme

‘ — Short-form videos are the espresso shots of content - quick,
powerful, and oh-so-effective. Formats like Instagram Reels
n c and YouTube Shorts are your trusty sidekicks.
O

Blogging isn't going anywhere

Blogging is like that reliable friend who always shows up -
e timeless and always in style. It engages consumers, boosts

1 conversions, and works wonders for your SEO.

Case studies drive brand credibility

Imagine your product/service as the superhero in an epic tale.
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transparency and trust.

UGC makes for humane brands

User-generated content (UGC]) is every marketer's dream
come true! Users become your very own brand ambassadors
or a team of influencers but without the hefty price tag.

B Tech for the win

- Welcome to the world where Generative Al is your new
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creative partner. These are transforming industries, making
your content smarter and your life easier.
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Let our dynamic Content Management Experts be your guides on this journey to
crafting unigue and relevant content. Reach out to us here!
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The 'Berries' If They Weren't Berry-licious

Let's hear from the team about what they would have been doing if they were not busy
berry-ing..

Avanti:

“I'd be enchanting young minds as a
whimsical professor.”
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“I'd have been studying psychology

il and messing with people's heads.”

Sonali:

“I'd turn into Joe Goldberg (ahem,
from a librarian's point of view)."

Kamini:

"I'd be out there exploring the wildest
corners of the world and living out my
YouTube dreams.”

Riya:

“I'd be trying my hand at being a
news anchor.”

Dexter:

"I'd be running a cosy cafe in my
hometown while playing video games
at the cash counter.”

Inside Our Mumbai Team's New Office

Remember when we mentioned that our Mumbai team shifted into a new workspace?
Head over to our LinkedIn page to see what #WorkspaceGoals looks like.

Take me to Linkedin

That's a wrap for this edition of Berry Buzz! We hope our updates have left you feeling

inspired. Let us, together, take your marketing content to great new heights.

See you next month,
Team WordBerries
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