. . wl{
&

O g o
Berry Buzz,. '

Wish you fun-filled festivities!

Hello <<First Name>>,
It's the first time we are meeting in the new year!

As the curtain rises on 2024, the digital whirlwind is only going to grow stronger and
bigger. We will see a shift in the way we connect with our audiences.

Let us explore the latest content trends, why these are transforming, and how you can
stay ahead.

3 things to watch out for your brand in 2024
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Be socially responsible, gain traction, and

build a community.

The Indian consumer is shifting towards conscious
consumption and is increasingly mindful of how their
buying choices impact society.
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User-generated content is taking the lead, L

turning everyday users into storytellers.

Indian consumers are seeking evidence. Trust-building
has become the key, and community voices are
capturing their attention.

IN 2024

Voice and audio content are taking over. It's
the year of listening.

People are tuning into content while on the move -
whether commuting, cooking, or doing workouts.
Content is fitting into every part of their daily lives.
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Along with these, LinkedIn will continue to be the top performing platform for personal
and corporate branding.

Are you on active on LinkedIn?

Talking about personal branding, request you to help us with this quick 10-second
survey to understand LinkedIn users better. (Behtar samjhenge toh hi toh better deliver
karenge)

Take my 10 seconds

Thank you for your valuable time!

Here is how we ended 2023!

We wrapped up 2023 with festive cheer as our team came together for joyous
Christmas celebrations. Laughter, camaraderie, and a sprinkle of holiday magic created
memorable moments that carried us into the new year with warmth and unity.

Wish you a happy new year once again!

See you next month
Team Wordberries
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