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Marketing Brainstorms, Admin Antics, and
> Wrapping Up 2024! +

Hello <<First Name>>,

As 2024 winds down, we're diving into quirky customer journeys and creative highlights
that shaped our year, to reflect on as we wrap things up.

Grab amug = of something warm and dive in!

Soap Suds to Success

Eve and Wally, part of a soap brand's marketing team. are brainstorming ideas for
engaging marketing content.

Great! Can't wait
for the 'Bubbles of
the World'
infographic!
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Content ldeas
for Soap

10 Benefits
of Using Soap

Fun Facts
About Bubbles

wWe'll
create a
splash
with our
soap
content!

Let's See What the Customers Want

(Where to buy XX soap? (1) ?
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Soap brand A
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o Soap brand B

(Best soap for sensitive skin (l) CHDW to deal with dry skin Q>

Eve and Wally's generic ideas fall short of what customers truly need. Mapping their
content to the stages in the table below can turn bland concepts into impactful.
targeted messaging.

EUGENE SCHWARTZ'S CUSTOMER AWARENESS STAGES

Customer Example Questions

Awareness Stage Characteristics /Thoughts

Customer A Knows your product and is “Where to buy my favourite
Most Aware ready to purchase brand of soap?”

Customer B Knows about your product but "What's the difference bemeen
Product-Aware comparing options Brand A and Brand B?"

Customer C Aware of the solution but needs "I need a scap that won't
Solution-Aware specific product info irritate my skin!”

Customer D Eecggnisegﬂ-,e{r problems m ‘Mv skin is so dry!
Problem-Aware searches for solution What's causing this?”

Source: hittpsy/wwwoutbrain.com/blog/the-5-stages-of customer-awareness-and-how-to-create-content-for-each/

Let's lather up success together!

Content Solutions Expert

Meet the Berries: Admin Edition

Introducing the backbone of WordBerries, our admin wizard who juggles schedules,
solves the unsolvable, and ensures the office hums like a dream!
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Thank you for being a part of our story - we look forward to making 2025 even
brighter!

Until next time,
Team WordBerries
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